TR 24 ZoRIFEE ORI Tl EBHEF
TR

—. ¥xER

AEWVBFHREXAFTE, 20 %L ER/ARK
T4, REE RGBT RRNA, BEUFERK P,
BEFBRHAFTELTIVHFHELS, EARAFENFIN,
BEA. T, BREEREFLERAENLEENER
FRERA, KEVRTL2ERENREEES X H % A
B, @A FINEFERET L. RERX., &ikit, 5E
BE. WHEHMATFEEEL T HNEENKEKE. BEE
REAAH W, B RENFAREE, EFMA R E
T UALET By ks ATk 24, EARERBEN RIS FTER
MR R 5 E B &

—. Bl EX

miREE N EXL: EEREY. TEF. BFFH
AR IE WAk, EERBEAKRESGEARELFNE,
AEE NIRRT IR G FENSTAE; BRI E
k2 EE#RAGRFEL T E, EREKTAKELE K
MR T EETE, BAEFR9TE RS A0 69 4k FH
AEA; BBk 3: EERENERKRE. B R A A
MEERRBMN T A, BWEXR4L RENFENR. 5.
s o A B RE A, BR B B AT R R Rk R FLEE A
e BT BV ERS: EA#AMEERFEN. %L
. #M. RE. TN ATV RAERABIAE F 5/, kik
MR BN ERG: ERMAEZFEANEST. rE%X
TR R R AT P B B AR 5] B AT S5 A AT R %, R AR



HIR RARR R BB R BERT: AR EREEANA R
REdsle I M AN RGERBAFBOEH, B RHE T HEALK
AMERERT A, L ERE: EAFRFNENEGIEET.
RE S RIB K R Ani A AL, WERFE, RSl iias
Ren, AEERAHMERE F@ xS, NEEE *
VEKR9: AARFHNEEREGARECERR; L E
K 10: BABRTHREFTREZFARFRAFELHAX
B Bk ERLL: BT a0 R Sk Bk 12:
A B AE 2 FTE R

= RTFHESBLER

HERTAFLERTEEFFLFM. BLFR: 4

F
. Bl B RORA K F i
FBEVFHES
EHES eS| EHES eS|
S EESTIVATS EHHES 4y 4y Fit ik it o4 i
2R TR RR(7] A7l
RARE 0 0 0% 0% AFIN L5y B SR
b 0 39 0% 26. 9%
R DA 0 76 0% 52. 41%
ik 0 22 0% 15. 17%
0 (D FANCHE B
BESRK. A EEE. 2
ARG ENABLR, R
- . » - o BRI 8 H 4y, HohZif,
T2y CEREHE R
. (2 ¥EAEBEA
RIWNATT SR8 bt R VR
FEAT TR N A FERIBIR 55




Bl 2 145
BRI (23)
& E

. RERERFZFITA (LHx—)

o L
N~ T

aFE A AELE (LRR=)

ENES S CERES R NN EED
L. REEHFREHRE (BHH R
. REHE

N

s e B R F T
(

) RERERAKF HEITX
W F B

. =i
RE | s | aeem VR AR /AR B e TR
iy 4
=3 (F%L5%)
HANME (D
1 FL101 jzalébln 2 36 0 2024-1
College foreign language (1)
Push (Hgtgg )
2 MAR109 The history of the Communist 1 18 0 2024-1
Party of China
BARE S 57596
3 MAR112 Ideological Morality and 3 54 0 2024-1
Rule of Law
=
4 PE101 ) s . 1 0 36 2024-1
Physical Education
2]
5 PUB121 o AR 4 36 2 J& 2024-1
Military Course
O F (i B S N
6 PSY199 i ) 2 36 0 2024-1 2024-2
Mental Health Education
y A ~
7 MAR114 ﬁ;j§t?'&ﬂi ) 3 18 72 2024-1 2027-2
Current Situation and Policy
—H—Z; 25 N
8 PUB178 AR ) 1 9 27 2024-1 2027-2
Labor Education
eﬁ-,;' 25 N
9 PUB199 ) Il%ﬁzzé%%ﬁrq ) 1 9 18 2024-1 2027-2
National Security Education
10 FL102 KEEHME (1D 2 36 0 2024-2




College foreign language

(ID

11

MAR103

H ] 3/ AR s 4
Contemporary History of
China

2024-2

12

MAR115

I AR T E A A 2
SCEARE S

The Introduction of Xi Jin

Ping’ s Thought on Socialism
with Chinese

Characteristics for a New

Era

2024-2

13

PE102

(Z3=1

Physical Education

36

2024-2

14

FL201

KEEAME (111
College foreign language

(11D

2025-1

15

MAR207

BB ER At
R AR RS
Introduction to Mao Zedong
Thought and the Theoretical
System of Socialism with

Chinese Characteristics

2025-1

16

PE201

(=]
Physical Education

0.5 0

18

2025-1

17

FL202

KEEHME (TV)
College foreign language
(IV)

2025-2

18

MAR202

LN EE NS

The Principles of Marxism

20252

19

PE202

(=]

Physical Education

0.5 0

18

20252

20

PE305

(=]

Physical education

0.5 0

18

2026-1

21

PE302

E

Physical Education

0.5 0

18

2026-2

S ER

WENH

BESE

B AR

ST (Fr L) a5

39

21

39

540

261
+ 2 JH

)

K Jif

B GrirF) RERERHFHEITX




(R FEBRD

RN G BHEcEARR A SR, SREHERUMBLR, RIKE2ERN 8
oy, HAOUEE 2 ¥y CERGHRT R

mEEE GRiFFi) RERERHFHEITA

GCR DI
=)
TRE o . . . BE TR
- s PR ID R IR/ TR N i e i
20T (FLm)
Bl 5 S ik 2025-2"
1 ™2114 .J%&tjﬂ<%k ) 2 0 72
& Innovation and Practice 2027-1
|45 2026-1"
N4 2 T™3121 .%? * ) 3 0 3 )
5 Specialty Practice 2026-2
‘ Lk 3 2026-2"
B 3 TM3123 S ) 3 0 3
= Research Practice 2027-1
3
BeNp e ()
4 TM408 ﬂA_ e éi*f ) 6 0 6 & 2027-2
Graduation Thesis / Design
EEHY= (D
5 MA193 A= 4 72 0 2024-1
Advanced Mathematics—3(I)
] :‘PM/\IE
6 138 | REERE 3 54 0 2024-1
Principles of Tourism
EEHF= (1D
7 MA194 A= 4 72 0 2024-2
Advanced Mathematics—3(11)
i Vi S 2
8 ™25 Tl R 2 36 0 2024-2
Tourism Geography
MRS (B8
* 9 MAZ117 Probability Theory and 3 54 0 2025-1
4 Statistics.
A W
- 10 T™122 jz R E 2 36 0 2025-1
Strategic Management
T S AR
11 TM131 , ATy e 2 36 0 2025-1
Basics of Research Methods
% \,'ﬁl’/\
12 ™Z43 o AR , 2 36 0 2025-1
Principles of Marketing
= -‘L)'L‘
13 TM283 gt , 2 36 0 2025-1
Computer Programming
i e ZH 24T N2
14 TM3117 , ﬁﬁﬁ?, ”‘ﬁjj% , 2 36 0 2025-1
Tourism Organizational Behavior
15 TM105 i & pey=gcgi 2 36 0 2025-2




Service Operations Management
EEEN
16 T™™2132 ) Fﬁé%‘ﬁvf . 54 0 2025-2
Business Statistics
AR ‘\\/% /4\\,24
17 T™240 ﬁﬁ&ﬁ{ﬁj‘%ﬁTTj?al 36 0 2025-2
Consumer Behavior
27 Y3
18 TM385 BB ) 36 0 2025-2
Research Design
PR S RIS
19 T™M2104 New Media and Industries of 36 0 2025-2
Tourism
e S A St
20 T™M239 ) ﬁﬁdﬁi&%]#ﬁz; Eﬁ#% ) 36 0 2025-2
Tourism Planning & Public Policy
i e T AR 5 Al
+ 21 T™2102 Tourism Business 36 0 2026-1
NI% Entrepreneurship
% iR EE 5 Reit
N 22 TM3103 Tourism Big Data and Intelligent 36 0 2026-1
3 Computing
HE
23 ™3127 ) EFH 5 36 0 2026-1
Destination Management
AT B U
24 T™M209 *?##;kﬁﬁﬁ} ] 36 0 20262
Sustainable Tourism
ilX e Rl = ,@@IE
25 TM365 ! ﬁ&&ﬁi&k]?ﬁg i 36 0 2026-2
Community—Based Tourism
e 42 5% 2
26 LN133 .ﬁﬂ’L‘I@$5? 54 0 2024-1
Microeconomics
AR R GG SE AT
x 27 T™M133 First—Year Seminar: Creating a 18 0 2024-1
kK Better Life
i 2R
- 28 T™201 ng#%Lﬁ?ig 54 0 2024-1
fil Accounting
R PRI 2=
29 LN134 A'A:E%;% 54 0 2024-2
Macroeconomics
T2 J
30 T™M103 o REFR 54 0 2024-2
Principles of Management
FOER WENH BESH R FERT SEER (& SkW) Za 3
76 30 76 7
+ 12 J

wiEEE GRiEF) RERERFFHEITL




(Z bk #EBR)

- p<t =)
g | 9| RERE | WEEHSOER | ¥ [ mp | am FERE
A owm | ()
EN T BlRVS
TR 5 T vk
1 TM5216 Principles and Methods of 3 54 0 2027-1
Tourism Planning
BHE 22 SR
2 TM5217 Philosophy of Sciences 2 36 0 2027-2
and Research theories
k=TI WAREN
3 TM5218 Quantitative Research 2 36 0 2027-2
Methods
TRV BB T AR
TR RO T
4 T™207 Introduction to Tourist 2 36 0 2025-1
Landscape
5 TM3140 fiiﬁ ﬂﬁ' 2 36 0 20252
Marine Tourism
Lol z iR it b P is A
P ourism Rea state -
R 6 TM306 Tourism Real E 2 36 0 2026-1

Operation Management

g2l 54 vr
Tourism social

7 T™3111 ) ) 2 36 0 2026-1

enterprises, new media

and new economy

AR SCHLEE 5 i i
8 T™3129 Global Human Geography 2 36 0 2026-1

and Tourism

ORI H RIS wth
9 T™3141 Cultural Tourism Project 2 36 0 2026-1

Planning and Design

W AR A T8
10 T™3161 Introduction to Urban 2 36 0 2026-1

Leisure

A 3 Ui
11 TM387 Culture & Heritage 2 36 0 2026-1

Tourism




12

TM399

AT

Econometrics

2026-1

13

TM406

TRV 30 T AT R R R
Tourism and sustainable 2 36

urban development

2026-1

14

TM308

PRI T A 5 B

Resort Management

2026-2

15

T™M3114

GIS [P v
Application of GIS in 2 36

Tourism

2026-2

16

T™M3116

e RS2 S B
Globalization and 2 36

Economic Geography

2026-2

17

TM3164

i h A J 5 A A it
Tourism destination
development and

infrastructure

2026-2

18

TM363

T P 22 5% o3

Tourism Economic Analysis

2026-2

19

TM378

LRy P 5 A A i liE
Protected—area 2 36

Management & Ecotourism

2026-2

20

T™M419

TRV 2R 5 5w
Tourism Aesthetics & 2 36

Landscape

2026-2

RRETT 5 E BRI

21

T™M410

I o e e P 2 S e
International Tourism 2 36

Research Practice

2024-1, 2024-2, 2025~
1,2025-2, 2026-1, 202
6-2, 20271, 2027-2

22

T™M281

AN EREHERDT
Humanities and Art and 2 36

Aesthetic Economy

2025-1

23

T™M2122

ey N3

Digital Humanities

2025-2

24

T™M212

Fo A el B

Theme Park Management

2026-1

25

T™M241

P AL 165 S04k
Visual Communication and 2 36

Culture

2026-1

26

TM267

ARy 5L 2
Data Mining and Machine 2 36

Learning

2026-1

27

TM3139

TN E A 2 36

2026-1




Event Content Marketing

28

TM3163

Tt = M 4 b 5 0 45 B304
r
Financial Data Analysis

in Tourism Industry

36

2026-1

29

TM3170

fE. GBS abk
Creativity, Innovation

and Entrepreneurship

36

2026-1

30

TM318

PRIF 54 E kit
Leisure, Sport and

Tourism

36

2026-1

31

TM3181

TR 0T RN
S5
Introduction to and
Practice of Computer
Dynamic Simulation

Modeling

36

2026-1

32

T™M334

G WA REA
Qualitative Research
Methods

36

2026-1

33

TM337

TR 5 S
Festival, Culture and

Society

36

2026-1

34

TM263

FF
Event Geography

36

2026-2

35

TM265

SR FER Y
Structural Equation Model

36

2026-2

36

TM3113

TREIE R T RS
Pragmatic Tools for Mixed
Studies

36

2026-2

37

TM3156

ol
Marketing Strategy

36

2026-2

38

TM3176

KEHE 5wl & RE
Big data and Business

Intelligence

36

2026-2

39

TM351

B AR
Cross—cultural

Communication

36

2026-2

5 PR T PR AR R

40

TM2118

Wl 0 B 2
Tourism Psychology

36

2025-2

41

TM2128

REEH

Sensory Marketing

36

2025-2




42

TM392

TR I

Wellness Tourism

36

2025-2

43

T™M261

YR I IR ORI 1 IX 1) Je
Tourism and Disadvantaged

Areas Development

36

2026-1

44

TM280

GNP B
Entrepreneurship

Management

36

2026-1

45

TM3135

258 BT T SR TV
Empirical Methods in
Organization and

Management Research

36

2026-1

46

T™M3167

HE& AR T
Social cognition.ethics.

and tourism behavior

36

2026-1

47

TM3183

Wi, a5 AFGH
Environment, Society and

Governance

36

2026-1

48

TM3185

B F AL AR AT 7
Leadership in the digital

age

36

2026-1

49

TM345

ol L B

Brand Management

36

2026-1

50

TM3115

T AT RS A
Travel decision—making in

tourism studies

36

2026-2

51

TM3146

eyt

Gastronomic Tourism

36

2026-2

52

TM3150

Hrabr Skt ke
Digital Economics and

Tourism Development

36

2026-2

53

TM3154

VR R 515
Development and Operation
for Cultural Tourism and

Wellness

36

2026-2

54

TM3168

Fe b A 2

Business ethics

36

2026-2

55

TM3173

Eo L B | R e AR i
Digital Transformation in
Hospitality

Organizations

36

2026-2

56

TM3180

55 a3 2
Service Psychology

36

2026-2




L 8

57 T™397 . . 2 36 0 2026-2
Management Communication
SFEER BRI BEESH B Sk (B S25) A4
22 57 115 2,070 0

miEERE GRiFFi) RERERAF HE T

M A U
(RAERRE)
BE hs§ 22
- U . - - .
wy | FT| REGE WRAM/EXEK | % [ mp | 2R TR
| e | (%R
SO AR R T
1 TM3143 Cultural Toursim Business 2 36 0 2026-1
Model Design
Horbizs
2 T™M3172 ) ?&azﬁ . 2 36 0 20262
Digital Operation
T EYES R
3 T™M473 Cross Thinking and 2 36 0 2027-1
Application
i RAR S
4 T™M5204 ) TR RS ) 2 36 0 2027-1
Tourism System Analysis
RIS 5
5 T™5207 The Study of Signs in 2 36 0 2027-2
Tourism
IRV B AR IRAR R
ORI H FR S
6 T™3141 Cultural Tourism Project 2 36 0 2026-1
Planning and Design
1% = ,@.@,}E
7 TM308 R&;{Fj‘fﬁﬁ o . 2 | 36 0 2026-2
. esort Managemen
LI ER .
s AERN S Z G
8 T™M3116 Globalization and Economic 2 36 0 20262
Geography
BRL S IRTHR
NI ZRE#HERZT
9 TM281 Humanities and Art and 2 36 0 2025-1
Aesthetic Economy




10 ™2122 o éiﬁliji‘ . 2 36 2025-2
Digital Humanities
‘E!i‘!‘/\ffx’f'
11 ™212 ERLHER 2 36 2026-1
Theme Park Management
. B S ahk
12 TM3170 Creativity, Innovation and 2 36 20261
Entrepreneurship
KEHE 5 I R
13 TM3176 Big data and Business 2 36 2026-2
Intelligence
TP 7 B RS
14 T™2128 BEEH . 2 36 2025-2
Sensory Marketing
(BN A=
15 T™M280 Entrepreneurship 2 36 2026-1
Management
Wh. e 5anGaHE
16 TM3183 Environment, Society and 2 36 2026-1
Governance
FER WM BESH TSN SEB (& k5 SR
5 10 180 0
e b M Sk A e AL AL =
FEEE (GREFR) Tl FoFutaaEilk
AR | x| twmR MR s
CnIRFR AN
2 ~ Vil WA 1
oy 2 4y ol RN R . -
ST o B D I o N R ST | AR
o S R =2 Zu
N o
» 25
B2 11 208 14 2 0 0 0 0 25 460
- 2
o 1
o | 11 216 12 6 0 0 0 0 0 23 432
» 23
B 5.5 108 13 4 0 0 0 0 18.5 | 342
o 4
2 5.5 108 1312310 4 72 0 0 22.5 | 414




4
e 10
B 0.5 18 6 8 50 8 144 |0 0 14.5 | 270
H= =
A 0.5 18 7 4 42 10 | 180 |0 0 17.5 | 312
11
F—M 0 0 5 4 3 0 0 0 0 5 114
0 ~
A 5 153 6 6 4 0 0 0 0 11 369
]'I
&1t 39 829 76 | 48 | 115 | 22 396 | O 0 137 2,713
8
Mt & =
RKEEE GREFR) TV ZERHAFTT (28 — Kk
\ TR 1 FFiR WE | EPIBH | APLBRH
o | TRAZRELH | BEEH | . kool ol INediNak
Hb e
1 | PE101 o i | 2924 whes 1 36
23
b+ 58
2 | PUB121 ZH R iy | 2024 Eﬁg* 2 2
2024
MAR11 ) o |12 [ Emaex
3 | MAI paawk | ok |G| 2 72
2
2024
_ -1~2 | B+
e =2 \/\\
4 |PUB178 FHHE S el 0.5 27
2
2024
\ 1~2 | B+
5 |PUB199| Exz4#% pa |2\ ERAEL g5 18
027- |
2
A
6 | PE102 e i [P0 wis 1 36
B
=
N . |2025| LM%
7 | PE201 % a2 e | 05 18
53
8 | PE202 e A% 2025 @& | 05 18
-2 o ST




2026 AR
9 | PE305 ] 23k U] s 0.5 18
#
T
N . 2026 “%%
10 | PE302 ®E AP o o 52 0.5 18
%
2025
TM211 e . 2~2 | o
11 A 575 2 ¥ o7 | em 2 72
1
2026 | B
TM312 e . 1~2 | ZE (A
12 1 %k*g %M 026' W_‘}]‘ 7,_1_;,‘ 3 3)%
2 1)
2026 | &
TM312 AT S . 2~2 | L (&
13 3 R 52 5] 4 007 | s 3 3 A
1 )
2027 Bk i
14 | TM408 | it (&) % 3 | K 6 6
Wit
A& GRED 23 333+14 f




