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Training Programme of Digital Media Arts
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The major of Digital Media Arts is based on the background of a comprehensive
university and leverages the characteristics of multidisciplinary intersection to strive
for interdisciplinary integration, expand design thinking, extend professional touch, and
broaden design vision.

This major emphasizes the integration of design art and digital media technology-
related fields. Through systematic training in graphics and images, information
visualization and interaction design, digital video editing, new media applications, etc.,
guided by industry needs and personalized development, it cultivates talents who
possess a high theoretical level, comprehensive artistic literacy, solid foundation of
artistic knowledge, systematic theory of digital media art, modern innovative awareness,
and can integrate digital art and technology into interdisciplinary composite creative
and application talents in the fields of digital media product planning, design, research

and development, and management.
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The major focus is on cultivating students' all-round development in all aspects,

including moral, intellectual, physical, aesthetic, and labor;

With the essential elements of knowledge, ability, and quality cultivation, the
program cultivates students with solid theoretical knowledge and practical ability in
digital media art, international vision, and the ability to adapt to the challenges of
interdisciplinary work in the future, suitable for the development needs of the times, as
well as aesthetic solid ability, communication ability, collaboration ability, practical
ability, learning ability, innovation ability and entrepreneurial ability, to become a
composite innovative talent who can design, know how to produce, plan and

communicate well. They will also be able to design, produce, plan, and communicate.
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Students majoring in digital media art should possess a high level of
comprehensive quality and development in moral, intellectual, physical, and aesthetic
aspects. They should have the ability to engage in innovative design-focused applied
talents in enterprises, institutions, art design, production, and management units. Upon

graduation, they are expected to achieve the following:
1. Knowledge structure requirements

Demonstrate proficiency in professional skills and possess strong comprehensive
processing ability. Exhibit the ability to think "interdisciplinary" and understand the

frontier knowledge of the profession.

1.1. Strive for diversified development through the study of general studies,
compulsory, and elective courses across the university. Master basic knowledge of
natural sciences and humanities, and have a broad understanding of aesthetics, Chinese

and foreign culture, and art.

1.2. Enhance professional competence through the study of design specialization
courses, acquiring the ability to apply basic theories of art and design, innovative design,
and the fundamental laws, principles, and methods of design to solve various design

problems. Also, demonstrate the ability to express designs more comprehensively.

1.3. Develop interdisciplinary thinking through the acquisition of

multidisciplinary knowledge that serves the profession. Synthesize design thinking in



various ways and media.

1.4. Acquire cutting-edge knowledge in the field of digital media art by staying
updated with design development frontiers, engaging in innovative and entrepreneurial
practices, participating in disciplinary competitions, and attending lectures by domestic
and international experts and scholars. Demonstrate the ability to skillfully apply

emerging technologies and methods for design innovation.
2. Competency structure requirements

Demonstrate a deeper understanding of the profession, creative thinking ability,
strong comprehensive design skills, and the ability to work independently in digital

media art design and its applications.

2.1. Through relevant courses, gain an in-depth understanding of design theory,
methods, and other related knowledge, and achieve initial proficiency in a foreign

language.

2.2. Develop the ability to correctly comprehend the interrelationship between
design and people, people and society, and understand design frontiers, enabling

flexible and creative design approaches.

2.3. Through the study of design progression courses, thinking training, and design
expression, develop strong design thinking, knowledge integration, creative expression,

and written language skills.

2.4. Engage in design awareness and research, thematic design, disciplinary
competitions, interdisciplinary cooperation, inter-school cooperation, and
communication to cultivate comprehensive abilities such as teamwork, organization

and coordination, design planning, communication, and exchange.
3. Quality structure requirements

Demonstrate willingness and ability to serve society, possess well-rounded
qualities, a high sense of responsibility, a spirit of innovation, an open mind, the ability
to collaborate effectively, and good study habits.
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3.1. Develop a strong sense of patriotism, moral cultivation, and sentiment through
academic study and campus life. Foster a sense of idealism, belief, responsibility, and

a mission to serve humanity and society through design.

3.2. Cultivate strong cultural literacy, rational thinking, logical reasoning, critical
consciousness, pragmatic design thinking methods, and a solid understanding of design

concepts, ideas, and innovation.

3.3. Gain the ability to make correct value judgments and grasp market
development needs through study and participation in practical activities. Develop a
broadened perspective, effective communication skills, a strong sense of teamwork, and

a cooperative spirit.

3.4. Foster good study habits, integrate basic design skills with design thinking
training, and develop lifelong learning abilities to adapt to the continuous development
of technology and design innovation.
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Specialized Core Course: Design Thinking and Expression, Text and Typography
Design, User Interface Design, Interactive Media Innovation (I, II. III, IV), New Media

Visual Expression (I. II. III. IV), Digital Culture of Product Development and Design,



New Media Brand Planning and Design Expression, Social Service Innovation Design.
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